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Presentation Agenda

¢ Introduction

* Trends - The World We Live Video
* Online Marketing

* Tracking & Measuring the Results
* Time Mangement

* Questions
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Tracking & Measuring Online

“The Web is the most measureable medium today” states,
Patricia Brusha and Alicia Whalen, A Couple of Chicks e-
Marketing
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Vision, Strategy & Innovation

* “Vision, Strategy and Innovation for Tourism
marketing on the Smart Web”
- Joe Buhler, Buhlerworks

Website -

Blog - http://buhlerworks.com/wordpress
Twitter -



http://buhlerworks.com/
http://twitter.com/jebworks
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Tracking Online Marketing Programs

“Strategy before Technology”

- Terri McCulloch, Bay of Fundy Tourism Partnership
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poducedby  @COUpleofchicks.com e-marketing and radonicrodgers design+marketing

OMLINIE

R 4th Annual Tourism Online Marketing Conference
Sheraton on the Falls, Niagara Falls - April 13 - 15, 2009

REVEALEI

Google indicated at Online Revealed - April 2008 Study
790% use the internet

34% use a Travel agent

33% use informational brochures

18% a 8oo number or toll free number

90% of Canadians who use the internet, use the search engine
when booking travel

6.7 weeks spent search

Travel Searches have more words - 54% have 3-4 words
22% watch travel related videos when researching online
3X more likely to do a search if a user has seen a display ad




-’/T?av{olution Summit — April 21

* 80% of UK consumers say they won'’t deal with a
company if no e-mail reply in 24 hours.

* 55% of Frommer’s poll said they indicated would book
w/ a site that offered destination info.

* Google : average holiday booked online takes 29 days,
12 searches and 22 websites

* Flights are booked first 44 days before, then
accommodations 42 days, then car rentals 19 days says
Frommers.

* We trust reviews by travellers. 20 new reviews every 20
minutes on TripAdvisor
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Recent Stats

* Google advertising network reaches 73% of all internet
users

* 1/3 of leisure travellers use their smart phone during
vacation

* Average ages on Twitter -31, Facebook - 33 and
Linkedin - 39, myspace - 26
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Online Marketing Programs

* Website * Press releases

* E-Mail Newsletters * Banner ads

* Facebook ® Online ads

* Flickr * PPC - pay per click
* Youtube * Adwords

» Twitter * Digital Brochures
* Google Maps ® novascotia.com

* Blogs

Victoria

Maturally Connecled




Google Analytics - Dashboard

Google Analytics
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Visitors Overview

Visitors Overview
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296 people visited this site
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3795 Visits

296 Absolute Unique Visitors
1,268 Page Views

3.38 Average Page Views
00:02:14 Time on Site

37.87% Bounce Rate

13 Apail 2008 0 April 2009

Visitor Segmentation

. Visitors Profile: languages, network locations, user.
defined

| Browser Profile; browsers, operating systems,
browser and operating systems, screen colouwrs,
screen resolutions, java support, Flash

£ Map Overlay

Geglpcahan vsualisaton



LCREET-R  Goal Conversion
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Visitor — Map O"\ml‘eﬁr"lay

Visits Pages/Visit
252 3.50

Avg. Time on Site © % Mew Visits Bounce Rate

00:02:31 63.10% 34.13%

% of Site Total: 67.20% | Site Avg: 3.38 (3.51%) = Site Avg: 00:02:14 (12.70%) | Site Avg: 68.80% (-B.29%) = Site Avg: 37.87% (-0.88%)

Detail Level: | City =

1. Halifax
2. Sydney
3. Oftawa
4 | Calgary

5. | Edmonton

6. Dan Mills
7. Weston
8. Moncton

9.  Streetsville

10.  Nepean

Visits .  Pagesivisit VO Times‘i-'t‘g 9 New Visits =~ Bounce Rate
109 3.64 00:02:55 42.20% 31.19%
27 4.11 00:03:10 48.15% 37.04%
12 217 00:02:10 91.67% 50.00%
12 2,50 00:01:28 75.00% 33.33%
6 267 00:01:41 100.00% 33.23%

6 217 00:00:50 83.33% 50.00%
4 450 00:01:04 75.00% 0.00%

3 3.00 00:00:52 100.00% 33.33%

3 167 00:01:31 100.00% 0.00%

3 233 00:09:10 66.67% 33.33%

Find City. containing

| Go | Goto: 1 Showrows 10 - 1-100f61[ 4 [[ » |




—————

Traffic Sources Overview

\IUUKIC ANTEIYICS S
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Tratfiic Sources Overview |
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Traffic Sources

LRGN | Goal Conversion

Visits

375

Views

FPages/Visit ?

3.38

%% of Site Total: 100.00% = Site Avg: 3.38 (0.00%)

10.

SourceMedium

google  organic

(direct) / (none}
en.wikipedia.org / referral
capebreton worldweb.com [ referral

novascotia.com / referral

hikethehighlandsfestival waordpress.com /...

narthshoreportal.com ! referral
pathwaysch.ca / referral
yahoo / organic

cabottrail.travel / referral

Avg. Time on Site © % New Visits © Bounce Rate ?
00:02:14 68.80% 37.87%
Site Avg: 00:02:14 (0.00%)  Site Avg: 68.80% (0.00%)  Site Avg: 37.87% (0.00%)
Visits .  Pages/Visit . Tim%ﬁz %% MNew Visits | Bounce Rate
120 319 | 00:02:20 | 58.33% | 43 33% |
107 3.06 00:01:53 63.55% 38.32%
22 255 00:00:35 95.45% 50.00%
8 5.88 00:02:52 87.50% 12.50%
a 350 00:02:52 100.00% 25.00%
T 414 00:00:58 57.14% 42 B6%
i 243 00:00:43 42 BE% 28.57%
T 7.00 00:07:55 100.00% 0.00%
T 329 oo:02:18 100.00% 28.57%
6.00 00:01:19 16.67%

100.00%
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hikethehighlands@gmail.com | Setings |My Account | Help| Sign Cut
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Pages on this site were viewed a total of 1,268 times
Navigation Analysis

=1 Navigation Summary
Mo vizitors found your confent

H Goals
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welban /' 37.87% Bounce Rate

[l Custom Reporting ==
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—
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Content Performance

Page Views tlﬁr:r; Paga ;g.aﬂme " Bounce Rate % Exnt 5 Index
1,268 944 00:00:56  37-87% 29.57% $0.00

% of Site Tolal % of Site Total e .:-a-;. I]-IJ'I:IIII'EE Sile Avg: 37.87% Sl Avg 29.5Th Site Avg $0.00
100.00% oA (0.00%) (0,00%) [0.0:0%) {000

Page Unlgue | - Time Bounce

Page m % on Page Rate % Exit & Indax
1. 0/ 368 276 00:04:00 32 23% 38.32% £0.00
2. 0¥ Mccommodations htmi 148 a2 no:0Nss £1.54% 41.22% £0.00
31 7 Bchecute himi 132 101 000051 0.00% 26 52% £0.00
4, (¥ Evenls himi 110 =R noioo44 0B 18.18% s0.00
5. [ fAnfokimi 78 G2 0000:48 BE.23% 30.77% £0.00
G, [ Packages himil i 63 00:00;04 0L00% 6.49% 0,00
[} » fogallary htmi 85 48 Q00039 100.00% 23.08% §0.00
8. [+ MGalleryhimi 58 3B oo.o1g E0.00% 28.31% 5000
g 0F Guides himl 45 36 000020 E0.00% 11.11% £0.00

10, & fmaps himi 45

32 000157 0.00% 22 29% $0.00
Find Page containing = Go Gote 1 Showtows 10 ~ 1-106f21) 4 || »



Tracking Online Marketing

* Blog Stats — views per day, week, month, top posts, top
searches, most active.

* Facebook & Google Ads - impressions, clicks

* E-mail newsletters - who opens, clicks, bounces,
unsubscribe,

* Google Maps - Tags, Photos, Videos, GPS
e B&B Canada, Check IN,
* Novascotia.com - great deal plus stats

Victoria
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Tracking On-Line Marketing

¢ Flicker - Photos - Tags, Images, Comments
* You tube - Tags, Comments, subscribes

® Online Press releases - stats

» Twitter - stats — followers, clicks url

* Banner ads - ??77??

* Digital Brochures - Jury still out on this one.

Victoria
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Thank-you

* Tom C. Wilson,
Director of Recreation & Tourism
Municipality of Victoria County

e-mail -
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