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We spend a lot of time finding and reviewing resources on the Web that relate to social media, 

technology and tourism. The blessing and the curse of such data-gathering is that you end up 

with a huge pile of great stuff, but how to get that stuff into the hands of as many people as 

possible? We share great links on Delicious every day, but only so many people have time to 

keep up.  

 

That's how this ebook was born. 

 

We've picked out some key resources and links that we think are directly relevant to many of 

the issues that you may be dealing with right now in using social media tools to tell the stories 

of your destination, and to connect with your visitors, fans and supporters online. 

 

The links are organized along the topic lines of our Tourism Currents lessons; for example, if 

you're looking for resources and insights about promoting your festival or special event (one of 

our more popular lessons) then Section 6 is devoted to that. 

 

There's a lead-in and an explanation for every link we've chosen, and plenty of screenshots so 

that you can see where those links will take you. 

 

We think you'll enjoy these gems as much as we do, and please do share the information with 

your local staff, organization members and businesses that benefit from tourism. 

 

Feedback and suggestions are always welcome - ping us on Twitter at @TourismCurrents. And 

watch for more great stuff at http://www.delicious.com/tourismcurrents. 

 

Thanks, and enjoy! 

Get our free newsletter, full of tips on social media for tourism:  

www.tourismcurrents.com/newsletter 

A Note from Sheila & Becky 

http://www.tourismcurrents.com/
http://www.delicious.com/tourismcurrents
http://www.tourismcurrents.com/newsletter
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Social Media Made Simple
Okay, okay, it may seem a little narcissistic, but we think our talk with Luis Sandoval and Jennifer 
Navarrete on Tech in Twenty (filmed during SxSWi 2010) is relevant because they asked us (A) 
How we got into this --something we suspect a lot of you are wondering, too-- and (B) How so-
cial media can benefit the travel and tourism industry. Click through for the answer. 

Tech in Twenty: Becky McCray and Sheila Scarborough on tourism and social media   

 

²Ŝ ŎŀƴΩǘ ǎŀȅ ǘƘƛǎ ŜƴƻǳƎƘ όŜǎǇŜŎƛŀƭƭȅ .ŜŎƪȅύ Υ  

Social media is not just for big resorts and destination 

cities!  

LǘΩǎ ƎƻƻŘ ŦƻǊ ƭƻŎŀƭ ōǳǎƛƴŜǎǎŜǎ, too.  

 

Check out how the Beaumont, Texas CVB made an 

impact on a local resident when he was 1,800 miles 

from home! 

{ƘŜƛƭŀΩǎ ōƭƻƎ ŜƴǘǊȅΣ ƳŜƴǘƛƻƴŜŘ ƛƴ ǘƘŜ ŀǊǘƛŎƭŜ ŀōƻǾŜΣ 

can be found here. 

http://www.tourismcurrents.com/
http://www.techintwenty.com/index.php/tech-in-twenty-sv-becky-mccray-and-sheila-scarborough/
http://www.web-strategist.com/blog/2009/10/19/how-local-businesses-can-benefit-from-mobile-social-networks/
http://leader4hire.net/2010/02/the-social-web-ties-us-together/
http://leader4hire.net/2010/02/the-social-web-ties-us-together/
http://leader4hire.net/2010/02/the-social-web-ties-us-together/
http://www.sheilasguide.com/2010/01/22/a-new-twist-on-destination-marketing-with-radio/
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Does your marketing department still think social media is a waste of money?  Doug Schu-

macher at iMediaConnection has a host of reasons you can tell them, άWhy social media is sa-

fer than you thinkΦέ  

¢ǊŀǾŜƭ ŀǳǘƘƻǊ ¢ƛƳ [ŜŦŦŜƭ ŀƎǊŜŜǎ ŀƴŘΣ ƛƴ Ƙƛǎ ŀǊǘƛŎƭŜ ά6 ways to improve your destination market-

ƛƴƎ όŀƴŘ ǿƘȅ ȅƻǳΩǊŜ ǘƻŀǎǘ ƛŦ ȅƻǳ ŘƻƴΩǘύΣέ ŜǾŜƴ ƎƻŜǎ ǎƻ ŦŀǊ ŀǎ ǘƻ ǎǳƎƎŜǎǘ ǘƘŀǘ bh¢ ǳǘƛƭƛȊƛƴƎ ǎƻŎƛal 

media is more dangerous than taking the plunge. 

 

Or you can point doubters toward Entrepre-

ƴŜǳǊΩǎ ŀǊǘƛŎƭŜΣ άHow Twitter is Revolutionizing 

BusinessΦέ Lƴ ǘƘŜ ƛƴǘŜǊest of full disclosure, we 

have to tell you Becky was interviewed for the 

article. Of course, they interviewed  John Bat-

telle of Federated Media and Laura Fitton of 

oneforty.com*, too. 

*Another site we love! 

 

Social media intimidates a lot of executives ǿƘƻ ŘƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘ ƛǘΣ ƻǊ ǿƘƻ fear that produc-

tivity and company security may be compromised. 

 

²ƘƛŎƘ ƳŀƪŜǎ ǳǎ ǿƻƴŘŜǊΣ ŀ ƭƛǘǘƭŜΣ ƛŦ ǘƘŜȅ ŀǊŜƴΩǘ Ƴƛǎǎƛƴg the point. {ƻŎƛŀƭ ƳŜŘƛŀ ƛǎƴΩǘ Ƨǳǎǘ ŀōƻǳǘ 

chatting and updating and uploading content. In fact, you should treat your social networking 

activities just as you would any other promotional effort, which means having a plan.  

 

Not sure how to formulate a plan? No problem! 

Check out aŀǎƘŀōƭŜΩǎ нн-Step Social Media Mar-

keting Plan. Basically, according to article author 

tŜǘŜǊ YƛƳΣ ƛŦ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ƧǳƳǇ ƛƴ ǘƘŜƴ Řƻ ƛǘ ōƛƎΦ 

Sure, start small, but he mentions 22 subtly differ-

ent social platforms and implies that savvy marke-

ters should have an online presence in as many of 

them as possible. Exciting and  ambitious stuff! 

http://www.tourismcurrents.com/
http://www.imediaconnection.com/content/24143.asp
http://www.imediaconnection.com/content/24143.asp
http://everydotconnects.com/2009/05/12/6-ways-to-improve-your-destination-marketing-and-why-youre-toast-if-you-dont/
http://everydotconnects.com/2009/05/12/6-ways-to-improve-your-destination-marketing-and-why-youre-toast-if-you-dont/
http://www.entrepreneur.com/magazine/entrepreneur/2009/december/204084.html
http://www.entrepreneur.com/magazine/entrepreneur/2009/december/204084.html
http://oneforty.com/
http://mashable.com/2009/09/10/executives-social-media/
http://mashable.com/2009/09/10/executives-social-media/
http://webworkerdaily.com/2009/12/22/why-you-should-have-a-social-media-calendar/
http://mashable.com/2008/11/07/social-media-marketing-plan/
http://mashable.com/2008/11/07/social-media-marketing-plan/
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.ǳǘΣ ǿƘŀǘ ŀōƻǳǘ ǿƘŜƴ ǘƘƛƴƎǎ ŘƻƴΩǘ Ǝƻ ŀŎŎƻǊŘƛƴƎ ǘƻ ȅƻǳǊ ǇƭŀƴΚ   

The scariest thing about social media is the lack of control. Once you put your business out 

there you have no control over what people say about it.  

[ŜǘΩǎ ōŜ ƘƻƴŜǎǘΣ ƘŜǊŜΦ ¸ƻǳ ŘƻƴΩǘ ƘŀǾŜ ŀƴȅ ŎƻƴǘǊƻƭ ƻǾŜǊ ǿƘŀǘ ǇŜƻǇƭŜ ǎŀȅ ƴƻǿΦ  

tŜƻǇƭŜ ǿƛƭƭ ǘŀƭƪΦ LŦ ȅƻǳ ŀǊŜ ŀ ǇŀǊǘ ƻŦ ǘƘŜ ŎƻƳƳǳƴƛǘȅΣ ǘƘƻǳƎƘΣ ȅƻǳ Ŏŀƴ ǊŜǎǇƻƴŘΦ Lƴ ŦŀŎǘΣ ƘŜǊŜΩǎ ŀ 

few tips on how to handle negative feedback in social media. 

Still not sure? 

DƻƴΩǘ Ƨǳǎǘ ǘŀƪŜ ƻǳǊ ǿƻǊŘ ŦƻǊ ƛǘΗ  

Andy SernoǾƛǘȊΣ ŀǳǘƘƻǊ ƻŦ ά²ƻǊŘ 
ƻŦ aƻǳǘƘ aŀǊƪŜǘƛƴƎέ ŀƎǊŜŜǎ ǘƘŀǘ 
social marketing is a good idea for 
tourism and said as much when 
speaking to the American Resort 
Development Association. 

 Make sure you check out the 
links in the far right-hand sidebar 
ƻƴ !ƴŘȅΩǎ ǎƛǘŜΣ ǘƻƻΣ ŦƻǊ ǎƻƳŜ ƎǊŜŀǘ 
resources.  

Great stuff, right?  

 

Andy threw some ideas out there, but those may not be applicable for every destination or 

tourism-oriented industry. Now what?  

 
Look aǘ ǘƘŜǎŜ ǎƛƳǇƭŜ ǘƛǇǎ ŦǊƻƳ ǘƘŜ IŀǊǾŀǊŘ .ǳǎƛƴŜǎǎ wŜǾƛŜǿ ƻƴ Σ άHow to extend your customer 
experience through social mediaΦέ   
 

That's more good information and some great high-level ideas on how to use social media.  

.ǳǘ ǿƘŀǘ ƛŦ ȅƻǳΩǾŜ ƴŜǾŜǊ ŘƻƴŜ ŀƴȅǘƘƛƴƎ ǊŜƳƻǘŜƭȅ like this before? Maybe your webpage was 

Ǉǳǘ ǘƻƎŜǘƘŜǊ ōȅ ǎƻƳŜƻƴŜ ƛƴ ǘƘŜ ŎƻǊǇƻǊŀǘŜ ƻŦŦƛŎŜ ǿƘƻΩǎ ƴŜǾŜǊ ōŜŜƴ ǘƻ ȅƻǳǊ ƭƻŎŀǘƛƻƴΤ ƻǊ ȅƻǳǊ 

kids know more about the functions of your phone than you do; or all you know about Face-

book is how to spell it? What then? 

http://www.tourismcurrents.com/
http://mashable.com/2010/02/21/deal-with-negative-feedback/
http://www.damniwish.com/2010/05/word-of-mouth-marketing-advice-for-tourist-destinations-and-everyone-else.html
http://www.damniwish.com/2010/05/word-of-mouth-marketing-advice-for-tourist-destinations-and-everyone-else.html
http://blogs.hbr.org/merholz/2009/08/how-to-extend-your-customer-ex.html
http://blogs.hbr.org/merholz/2009/08/how-to-extend-your-customer-ex.html
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Here are a few places (other than with us!) where you can learn more before you dive in: 

¶ Books:  The Top 100 Best Social Media Books, Ever 

¶ Blogs:  Top 100 Social Media & Internet Marketing Bloggers 

¶ ¢ŀƳŀǊ ²ŜƛƴōŜǊƎΩǎ ¢ŜŎƘƛǇŜŘƛŀΥ Best Internet Marketing Posts of 2009 

¶ aŀǎƘŀōƭŜΩǎ Social Media Guide for Small Businesses (for not-so-small businesses, too) 

¶ Chris BroganΩǎ Building Blocks of Social Media for Business  (Chris is the co-author of 

ά¢Ǌǳǎǘ !ƎŜƴǘǎ,έ ŀǳǘƘƻǊ ƻŦ άSocial Media 101έ ) 

¶ wŜŀŘΣ ²ǊƛǘŜΣ ²ŜōΩǎΥ  ²Ƙƻ ¦ǎŜǎ {ƻŎƛŀƭ bŜǘǿƻǊƪǎ ϧ ²Ƙŀǘ !ǊŜ ¢ƘŜȅ [ƛƪŜΚ                               

(Part 1,   Part 2) 

¶ CƻǊ ǿƘŀǘ bh¢ ǘƻ ŘƻΣ ŎƘŜŎƪ ƻǳǘ ¢ƻǳǊƛǎƳ YŜȅǎΩ post on the 7 Deadly Sins (of social media) 

 

¢ƘŀǘΩǎ ŀƭƭ ǿŜƭƭ ŀƴŘ ƎƻƻŘΣ ōǳǘ ǿƘŀǘ ƛŦ ȅƻǳ ŦŜŜƭ ƭƛƪŜ Ƨǳǎǘ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ǘƛƳŜ ǘƻ Řƻ ƛǘ ŀƭƭΚ   

What You Need to Know About Outsourcing Social Media 

 

²Ŝ ŎŀƴΩǘ ǎŀȅ ǿŜ ǊŜŎƻƳƳŜƴŘ ƻǳǘǎƻǳǊŎƛƴƎ ȅƻǳǊ ǎƻŎƛŀƭ ƳŜŘƛŀΣ ŀǘ ƭŜŀǎǘ ƴƻǘ ŀƭƭ ƻŦ ƛǘτafter all, who 

knows your stories ōŜǘǘŜǊ ǘƘŀƴ ȅƻǳΚ  .ǳǘΣ ƛŦ ȅƻǳ Řƻ ŘŜŎƛŘŜ ǘƻ ƎŜǘ ǎƻƳŜ ƻǳǘǎƛŘŜ ƘŜƭǇΣ ƘŜǊŜΩǎ 15 

Ways PR Agencies Can Help Companies With Social Media. 

And of course, we have to warn you about How NOT to Outsource Your Social Media. 

http://www.tourismcurrents.com/
http://blog.mellowbillow.com/2009/08/17/top-100-best-social-media-books-ever/
http://navigator.cision.com/top_100_social_media_bloggers.aspx
http://www.techipedia.com/2010/internet-marketing-posts-2009/
http://mashable.com/2009/12/04/small-business-guide/
http://www.chrisbrogan.com/the-building-blocks-of-social-media-for-business/
http://www.readwriteweb.com/archives/who_uses_social_networks_and_what_are_they_like_part_1.php
http://www.readwriteweb.com/archives/who_uses_social_networks_and_what_are_they_like_part_2.php
http://www.tourismkeys.ca/blog/2009/11/seven-deadly-sins-social-media-followmeatsea/
http://www.socialmediaexaminer.com/what-you-need-to-know-about-outsourcing-social-media/
http://davefleet.com/2009/11/15-ways-pr-agencies-companies-social-media/
http://davefleet.com/2009/11/15-ways-pr-agencies-companies-social-media/
http://www.converstations.com/2009/12/are-you-married-to-your-social-media-plan.html
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Home Base 
 

Website

One of the functions of your profile on any social media site is to point people to your main 

home on the Internet, your website. There are loads of great sites, books, blogs, and more with 

valuable information on how to make your website the best it can be.  

We have no intention of re-ƛƴǾŜƴǘƛƴƎ ǘƘŜ ǿƘŜŜƭΦ ¸ƻǳΩƭƭ ŦƛƴŘ ƳƻǊŜ ǎƻǳǊŎŜǎ ŦƻǊ ǘƘƛǎ ƪƛƴŘ of intel 

on some extended links pages at the back of this book.  

 

We DO want to share a techipedia article by Hu-

go Guzman, the VP of Social Media and SEO at 

Zeta Interactive, about the importance of mak-

ing your website social media-ŦǊƛŜƴŘƭȅΦ ¢ƘŜǊŜΩǎ 

also a gem in there about the importance of op-

timizing your email marketing for social media, 

too. 

 

 

 

A couple of quick website reminders, though: 

¶ Be accessible to the world ς translate your website. 

¶ Make sure your content is available to everyone with audio & video captioning. 

¶ Tourists are far from home--make sure your site is mobile-friendly. 

¶ ²ƘƛƭŜ ȅƻǳΩǊŜ ŀǘ ƛǘΣ ŘƻƴΩǘ ǳƴŘŜǊŜǎǘƛƳŀǘŜ ǘƘŜ ƛƳǇƻrtance of good directions. 

¶ Learn about outside trends & tech that can affect how visitors see your site. 

http://www.tourismcurrents.com/
http://www.techipedia.com/2010/social-media-advice-house/
http://www.techipedia.com/2010/social-media-advice-house/
http://googleblog.blogspot.com/2009/09/translate-your-website-with-google.html
http://www.sheilasguide.com/2010/04/05/help-all-visitors-to-your-sites-buzzvoice-and-video-captioning/
http://outspokenmedia.com/online-marketing/preparing-for-the-age-of-mobile/
http://www.smallbizsurvival.com/2009/09/writing-better-directions-for-tourists.html
http://www.clickz.com/3635103
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Blog 
 

Blogs are a common first step for those unfamiliar with social media--they were social when 

ǎƻŎƛŀƭ ǿŀǎƴΩǘ ŎƻƻƭΦ  

{ƛƴŎŜ ǘƘŜǊŜΩǎ ƴƻǘ ƳǳŎƘ Ǉƻƛƴǘ ǘƻ ŀ ōƭƻƎ ǘƘŀǘ ƴƻ ƻƴŜ ǾƛǎƛǘǎΣ ƻǊ ƻƴŜ ǘƘŀǘ ƴƻ ƻƴŜ Ŏŀƴ ŦƛƴŘΣ ŎƘŜŎƪ ƻǳǘ 

this great video from WordCamp San Francisco 2009.  

aŀǘǘ /ǳǘǘǎΣ ŀ DƻƻƎƭŜ ŜƴƎƛƴŜŜǊ ǿƘƻΩǎ ōŜŜƴ ōƭƻƎƎƛƴƎ ǎƛƴŎŜ нллрΣ ƳŀƪŜǎ ŀ ƭƻǘ ƻŦ ŎƻƳǇƭƛŎŀǘŜŘ ǇǊo-

gramming language about blog SEO easy to understand. 

 

 

5ƻƴΩǘ Ŧƻƭƭƻǿ ǘƘŀǘ ƭƛƴƪ ǳƴǘƛƭ ȅƻǳ ƘŀǾŜ ǎƻƳŜ ǘƛƳŜ ǘƻ ŘŜǾƻǘŜ ǘƻ ƛǘΦ 

The video is a little over 46 minutes long. 

 

¸ƻǳΩǾŜ Ǝƻǘ ŀ ōƭƻƎΦ bƻǿΣ Ƙƻǿ Řƻ ȅƻǳ 

tell the world you have a blog? 

/ƘŜŎƪ ƻǳǘ {ƘŜƛƭŀΩǎ ŀǊǘƛŎƭŜ ŦƻǊ Every 

Dot Connects on the ways and 

means of marketing your blog.  

Blogging Basics: Getting traffic, 

readers and attention for your blog 

Remember, too, that while the 

ǎǘŀǘŜƳŜƴǘΣ ά/ƻƴǘŜƴǘ ƛǎ YƛƴƎΣέ ƛǎ ƴƻǘ 

as accurate as content writers wish it 

were,  it IS a valid point. The best 

promoted, most SEO-friendly blog 

ǿƛƭƭ ŦƭƻǇ ƛŦ ȅƻǳ ŘƻƴΩǘ ƭƻŀŘ ƛǘ ǿith 

good content and give people a rea-

son to come back. 

 

Better yet, make your content interactive with video blogging.  Find some great tips on getting 

started vlogging here.

http://www.tourismcurrents.com/
http://onemansblog.com/2009/08/20/wordcamp-san-francisco-2009-matt-cutts-lecture-straight-from-google-what-you-need-to-know/
http://onemansblog.com/2009/08/20/wordcamp-san-francisco-2009-matt-cutts-lecture-straight-from-google-what-you-need-to-know/
http://everydotconnects.com/
http://everydotconnects.com/
http://everydotconnects.com/2009/05/06/blogging-basics-getting-traffic-readers-and-attention-for-your-blog/
http://everydotconnects.com/2009/05/06/blogging-basics-getting-traffic-readers-and-attention-for-your-blog/
http://mashable.com/2009/10/09/video-blogging/
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  acebook 

 

 

Who ŘƻŜǎƴΩǘ ƭƻǾŜ ƭƛǎǘǎΚ  CŀŎŜōƻƻƪ Ƙŀǎ ōŜŎƻƳŜ ǎƻ ƳŀǎǎƛǾŜ ǿŜ ŘŜŎƛŘŜŘ ǘƻ ōǊŜŀƪ ƛǘ ƛƴǘƻ Ƴŀƴa-

geable chunks. 

1. Mashable has a wealth of info on practical uses for all our new-fangled technology. Be-

fore you jump in, read their Facebook primer. 

2. Want more? We love AllFacebook.comΣ ά¢ƘŜ ¦nofficial Facebook Resource.έ 

3. A few words of wisdom from Sheila about why CVBs and DMOs should join Facebook.  

For example: You should join FB because it is (a) free and (b) a dominating force in social 

media, with over 300 million users worldwide. 

4. Start with a new profile for your business or CVB. Do not tie this profile to any of your 

ŜƳǇƭƻȅŜŜǎΩ ǇŜǊǎƻƴŀƭ C. profiles.  

5. Just a Facebook profile is not enough, though.  You need to create a Page. 

ăWhat You Need to Know About Facebook Pages 

Practical wisdom from Kimberly Moniz of SHIFT Communications, 
including a reminder that the intern, generally, should not be the 

person who sets up your FB presence.. 

 

 

How to Better Engage Faceōƻƻƪ tŀƎŜ ΨCŀƴǎΩ Ą 

The same way you engage them with a website or blog ς                 

offer valuable content J 

 
{ǇŜŀƪƛƴƎ ƻŦ ŎƻƴǘŜƴǘΧ¢his article ƛǎ ƭƻŀŘŜŘ ǿƛǘƘ ǘƛǇǎ ŦƻǊ ǳǎƛƴƎ C.Ωǎ 
built in metrics (available to page administrators) to rate and improve your content quality. 
 

http://www.tourismcurrents.com/
http://mashable.com/guidebook/facebook/
http://www.allfacebook.com/
http://www.sheilasguide.com/2009/11/09/ready-to-get-your-cvb-or-dmo-started-in-social-media-consider-a-facebook-page/
http://www.facebook.com/advertising/?pages
http://shifters.wordpress.com/2010/01/12/what-you-need-to-know-about-facebook-fan-pages/
http://www.socialmediaexaminer.com/how-to-better-engage-facebook-fan-page-fans/
http://www.allfacebook.com/2009/09/how-to-monitor-your-facebook-page-insights-to-improve-content/
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6. Get to know your audience with tools like Page Analytics.  

7. Learn from the best: How Chris Brogan manages Facebook. 

8. Get comfortable with the details: 

Facebook tagging (for business) 

Getting rid of unwanted FB notifications 

That should get you started.  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

Wǳǎǘ ƛƴ ŎŀǎŜ ȅƻǳΩǊŜ ǘƘƛƴƪing that a Page is a bit self-centered, Josh Peters (co-author of Twitt-

Faced) shows you How to Make Facebook Your Company Newsroom. 

http://www.tourismcurrents.com/
http://fanpageanalytics.com/
http://www.chrisbrogan.com/how-i-manage-facebook/
http://www.socialmediaexplorer.com/2009/09/28/facebook-tagging-for-business/
http://mashable.com/2009/08/19/get-rid-facebook-notifications/
http://twittfacedthebook.com/
http://twittfacedthebook.com/
http://mashable.com/2009/09/18/facebook-newsroom/
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Outposts 

 

Have you heard people talkiƴƎ ŀōƻǳǘ άǘǿŜŜǘƛƴƎέ ŀƴŘ ǿƻƴŘŜǊŜŘ ǿƘŀǘ ŀƭƭ ǘƘŜ Ŧǳǎǎ ǿŀǎ ŀōƻǳǘΚ  

{ǘŀǊǘ ƘŜǊŜΥ  /LhΩǎ ŀǊǘƛŎƭŜΣ άTwitter: How to Get Started Guide for Business PeopleΦέ 

 

bƻǘ ǎǳǊŜ ¢ǿƛǘǘŜǊ ƛǎ ǊŜƭŜǾŀƴǘ ŦƻǊ ȅƻǳǊ /±.Κ /ƘŜŎƪ ƻǳǘ άTwitter 

tips for tourist boardsΦέ  

You can use the service as a newswire, to answer questions 

about your destination, announce specials, and more.  You 

can even use it promote specific events ς hashtags are great 

for this. 

 

Isaac Mizrachi, of the E-Tourism is Here blog, has even more specific examples in his article, 

άTwittourism - Promote Your Tourism Brand on Twitter.έ 

 

Remember that Twitter is a public community and, like any public place, certain behavioral 

standards are expected. Take the time to learn Twitter Etiquette before you send your first 

tweet. 

 

Although it shouldnΩt be your main reason for tweeting, doing so can help your search rankings 

now that both Google and Bing are incorporating tweets in their search results.  

 

If you want to reap search rewards, though,  

a) make sure your content is rich and relevant, and, b) be 

careful which URL shortener you use ςsome of them can 

reduce your chances of coming up in search results.  

For an interesting look at Twitter and Tourism from     

ƻǳǘǎƛŘŜ ǘƘŜ ƛƴŘǳǎǘǊȅΣ ŎƘŜŎƪ ƻǳǘ ǎŜŀǊŎƘ ŜƴƎƛƴŜ ƭŀƴŘΩǎΣ άA 

Look at the Travel Industry on TwitterΦέ 

http://www.tourismcurrents.com/
http://www.cio.com/article/479010/Twitter_How_to_Get_Started_Guide_for_Business_People
http://www.mccluskeyinternational.co.uk/2010/02/twitter-tips-for-tourist-boards
http://www.mccluskeyinternational.co.uk/2010/02/twitter-tips-for-tourist-boards
http://mashable.com/2009/09/04/twitter-hashtags-business/
http://etourismishere.blogspot.com/
http://etourismishere.blogspot.com/2009/08/twittourism-promote-your-tourism-brand.html
http://www.cio.com/article/480318/Twitter_Etiquette_Five_Dos_and_Don_ts_
http://www.tourismkeys.ca/blog/2009/10/microsoft-and-google-search-results-to-feature-twitter-tweets/
http://searchengineland.com/analysis-which-url-shortening-service-should-you-use-17204
http://searchengineland.com/a-look-at-the-travel-industry-on-twitter-25303
http://searchengineland.com/a-look-at-the-travel-industry-on-twitter-25303
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Are you looking for tools to help you make 

the most of your shiny new Twitter            

account?   

 

Look no further than oneforty.com, where 

Laura Fitton, author of Twitter for Dummies 

has compiled a massive list of apps, but-

tons, and more to help you make the most 

of  your Twitter time. 

 

 

aŀȅōŜ ȅƻǳΩǾŜ ōŜŜƴ ǘǿŜŜǘƛƴƎ ŦƻǊ ŀ ǿƘƛƭŜ ŀƴŘ ǿŀƴǘ ǘƻ ǎŜŜ ǿƘŀǘ ƪƛƴŘ ƻŦ ƛƳǇŀŎǘ ȅƻǳΩǊŜ ƘŀǾƛƴƎΚ  

IŜǊŜΩǎ ŀ Ŧǳƴ ƭƛǘǘƭŜ review of Twitter ranking sites that highlights how meaningless most of them 

are.  

LŦ ȅƻǳΩǊŜ ǎŜǊƛƻǳǎ about tracking your Twitter activity--or your boss wants to see results after you 

convinced him to upgrade your company phone to unlimited texting so you could tweet as 

needed--check out: How to Track Your Twitter ROI. 

 

Make sure you join Twisitor center, too ς a site that aggregates Twitter info from tourism 

boards all over the world.  

 

Check out Twaller, too.  Twaller is Twitter for travelersΦ LǘΩǎ ōǳƛƭǘ ŀǊƻǳƴŘ ǘƘŜ ƛŘŜŀ ǘƘŀǘ ǿƘŜƴ 

you travel somewhere new the best people to tell you where to 

go and what to see are the locals. (So true!) 

¸ƻǳ ŎŀƴΩǘ ƭƛǎǘ ȅƻǳǊǎŜƭŦ ƻƴ ¢ǿŀƭƭŜǊΣ ōǳǘ, ƛŦ ȅƻǳΩǊŜ tweeting smart 

and using appropriate hash tags, you should end up there. 

http://www.tourismcurrents.com/
http://oneforty.com/
http://nowsourcing.com/2009/08/12/twitter-ranking-sites/
http://www.openforum.com/idea-hub/topics/technology/article/how-to-track-your-twitter-roi-jennifer-van-grove
http://mashable.com/2009/09/22/twaller-twitter-for-travellers/
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In 2009, the Travel Insights 100, a group of 100 travel writers, bloggers and thought leaders 
across eight travel categories were asked what they thought about Twitter.  

 

Sheila is a member of the Travel Insights 100, and blogged a short summary of her thoughts on 
the survey and a link to the survey results (also linked in the image above).  

Finally ς A few random thoughts on Twitter for tourism & business: 

 

How to use Twitter for tourism: fall foliage reports 

A pretty clever notion! 

 

 

 

What in the world should a restaurant tweet about? 

Tasty suggestions from Deep Dish Creative

http://www.tourismcurrents.com/
http://www.uptake.com/travelinsights100
http://www.sheilasguide.com/2009/09/29/twitter-and-travel-tips-from-the-travel-insights-100/
http://www.sheilasguide.com/2009/09/29/twitter-and-travel-tips-from-the-travel-insights-100/
http://www.slideshare.net/TravelInsights100/travel-insights-100-all-about-twitter-survey-presentation
http://www.sheilasguide.com/2009/09/12/how-to-use-twitter-for-tourism-fall-foliage-reports/
http://deepdishcreative.com/wordpress/2009/10/restaurants-tweets/
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Location, Location, Location! 

LǘΩǎ ƴƻǘ Ƨǳǎǘ ŀ ƳŀƴǘǊŀ ŦƻǊ ǊŜŀƭ ŜǎǘŀǘŜ ŀƴȅƳƻǊŜΗ 

One of the most exciting social media developments from a tourism perspective is the growing 

popularity of location-based applications.  

¢Ƙƛƴƪ ¢ǿƛǘǘŜǊ ǿƛǘƘ ŀ ǇƘȅǎƛŎŀƭ ƭƻŎŀǘƛƻƴ ǘŀƎ ŀƴŘ ȅƻǳΩǊŜ ǎǘŀǊǘƛƴƎ ǘƻ ƎŜǘ ǘƘŜ ƛŘŜŀΦ Lƴ ŦŀŎǘΣ Twitter  

recently added the ability to tag tweets with a location, likely in response to services like: 

  

  

  

 

 

 

Get Ahead of the Location Game from Chris Brogan offers sound advice on getting on location-

based services, from the basics (get a smart phone) to the more complex (hosting location-

aware contests). 

Check out these 6 Innovative Ways Businesses are Capitalizing on FourSquare. Location-based 

ŀǇǇ ǳǎŜǊǎ ŀǊŜ ƳƻǊŜ ƭƛƪŜƭȅ ǘƘŀƴ Ƴƻǎǘ ǘƻ όŀύ ǎŜŜƪ ƻǳǘ ǇƭŀŎŜǎ ǘƘŜȅΩǾŜ ƴŜǾŜǊ ōŜŜƴ before for the 

new venue points and (b) return to a place over and over in an attempt to win Mayor status for 

that location.  

Still not sure how this could work for tourism? 

See how the Pennsylvania Tourism Board is tying it all together, 

combining their foursquare integrated, "The Fantastic Roadtrip-a-

Matic,"   with a Facebook photo contest and 20 new itineraries 

on the VisitPA.com site.  

Another good idea is creating a Google Place Page. If you cross a 

yellowpages.com listing with a review site and combine that with 

Google Maps you get a Place Page. 

Want more? CƘŜŎƪ ƻǳǘ WƻƘƴ WŀƴǘǎŎƘΩǎ όƻŦ 5ǳŎǘ ¢ŀǇŜ aŀǊƪŜǘƛƴƎύ 5 Ways to Get Found Online in 

Your Town. Great tips for attracting more locals! 

http://www.tourismcurrents.com/
http://www.pcworld.com/article/191457/twitter_adds_locationsharing_im_eating_tacosin_texarkana.html
http://www.pcworld.com/article/191457/twitter_adds_locationsharing_im_eating_tacosin_texarkana.html
http://www.openforum.com/idea-hub/topics/technology/article/get-ahead-of-the-location-game-chris-brogan
http://thenextweb.com/2009/11/05/6-innovative-ways-businesses-capitalizing-foursquare/
http://www.adweek.com/aw/content_display/news/agency/e3i962c9998ff4ef12f849c16d10ce142fa
http://travel2dot0.com/2009/09/google-rolls-out-place-pages-in-google-maps/
http://www.openforum.com/idea-hub/topics/marketing/article/5-ways-to-get-found-online-in-your-town-john-jantsch
http://www.openforum.com/idea-hub/topics/marketing/article/5-ways-to-get-found-online-in-your-town-john-jantsch
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People typically associate LinkedIn with job hunting and (individual or personal) business net-

ǿƻǊƪƛƴƎ ōǳǘ ǘƘŜǊŜΩǎ ƴƻ ǊŜŀǎƻƴ ǿƘȅ ȅƻǳ ŎŀƴΩǘ ǳǎŜ ƛǘ ǘƻ ǇǊƻƳƻǘŜ ǘƻǳǊƛǎƳ. New integrated widgets 

like TripIt can make it even easier.  

LǘΩǎ ƴƻǘ ƭƛƪŜƭȅ ǘƻ ōŜ ȅƻǳǊ ǎǘǊƻƴƎŜǎǘ ǎƻŎƛŀƭ ƳŜŘƛŀ ƻǳǘƭŜǘΣ ōǳǘ ƛǘ L{ ŀƴ ƻǳǘƭŜǘ ŀƴŘ ƛǘ ǎŜŜƳǎ ŀ ǎƘŀƳŜ 

to let it go to waste. 

We found a couple of blog posts on usiƴƎ [ƛƴƪŜŘLƴ ǘƻ ǇǊƻƳƻǘŜ ȅƻǳǊ ōǳǎƛƴŜǎǎκōƭƻƎΦ ¢ƘŜǊŜΩǎ 

some repetition between them, and not all the suggestions apply tƻ ǘƻǳǊƛǎƳΣ ōǳǘ ǘƘŜǊŜΩǎ 

enough substance to them that we decided to go ahead and give you the links. 

33 Ways to Use LinkedIn for Business 

 

Top 10 Ways to Drive Traffic to Your Blog Using LinkedIn  

 

 

LǘΩǎ ƻƴƭȅ ōŜŜƴ ŦƻǳǊ ƳƻƴǘƘǎ ǎƛƴŎŜ Google announced Google Buzz and the jury appears to still be 

out. Will it takŜ ƻŦŦ ƭƛƪŜ ŀƭƭ ǘƘŜ ƻǘƘŜǊ .ƛƎ D ŀǇǇǎ ǿŜΩǾŜ ŎƻƳŜ ǘƻ ƪƴƻǿ ŀƴŘ ƭƻǾŜΚ LǘΩǎ ǘƻƻ ǎƻƻƴ ǘƻ 

tell. 

 LŦ ȅƻǳ ǿŀƴǘ ǘƻ ǘŀƪŜ ƛǘ ŦƻǊ ŀ ǘŜǎǘ ŘǊƛǾŜΣ ƘŜǊŜΩǎ what some of the top tech and social media folks 

around the web have to say: 

¶ Google Goes Social with Google Buzz (from Mashable.com) 

¶ Gizmodo answers the question: What is Google Buzz? 

¶ Google Buzz launches: 5 first look tips for PR and marketing practitioners (courtesy of  

Drew B with 33-Digital) 

¶ More recently, Robert Scoble asks: Is it time to reconsider Google Buzz vs. Facebook or 

Twitter? 

 

http://www.tourismcurrents.com/
http://www.linkedin.com/
http://www.tripit.com/
http://webworkerdaily.com/2009/07/13/33-ways-to-use-linkedin-for-business/
http://www.problogger.net/archives/2010/02/18/top-10-ways-to-drive-traffic-to-your-blog-using-linkedin/
http://googleblog.blogspot.com/2010/02/introducing-google-buzz.html
http://mashable.com/2010/02/09/google-buzz/
http://gizmodo.com/5467846/what-is-google-buzz
http://theblogconsultancy.typepad.com/techpr/2010/02/google-buzz-launches-5-first-look-tips-for-pr-and-marketing-practitioners.html
http://scobleizer.com/2010/06/13/is-it-time-to-reconsider-google-buzz-vs-facebook-or-twitter/
http://scobleizer.com/2010/06/13/is-it-time-to-reconsider-google-buzz-vs-facebook-or-twitter/


Brought to you by Tourism Currents 

Now just ǇƭŀƛƴΣ ά5eliciousΤ έ the 

periods in the middle were 

dropped after a site redesign in 

2007 when the service changed 

ƛǘǎ ŘƻƳŀƛƴ ŦǊƻƳΣ άŘŜƭΦƛŎƛƻΦǳǎΣέ 

ǘƻΣ άdelicious.comΦέ   

We mention this because a lot of people still use the old spelling/domain (it just routes to the 

new one). 

Delicious is a no-frills social bookmarking site and we love it!  In fact, most of the links in this 

eBook started out on our delicious page.  

One of the best ways to offer meaningful content is posting links to people other than yourself. 

Delicious lets you do that without having to involve your webmaster. Just create an account, 

start collecting links, then add a link to your delicious page to your email signature and social 

media profiles.  

 

 

 With Flickr you can post photos of your area 

for free, or, if you upgrade to their pro         

ŀŎŎƻǳƴǘΣ ŀƭƳƻǎǘ ŦǊŜŜΦ  !b5 ȅƻǳ ǿƻƴΩǘ ƘŀǾŜ ǘƻ 

harass your Webmaster to get them online. 

Even better, you can tag them so they come up 

in image and text searches.   

 

For example ς If you search Flickr for tag, άǘƻǳǊƛǎƳΣέ ȅƻǳ ƎŜǘ this. Click on άǘƻǳǊƛǎƳ ŎƭǳǎǘŜǊǎΣέ 

and you see this. 

You can also make photo maps.  Take a second to think about the possibilities. Not sure what 

ǿŜ ƳŜŀƴΚ  IŜǊŜΩǎ a photo travel map created by an individual. Pretty neat, huh? This one is 

Flickr-created based on photo geo-tags. 

Now imagine using this tool to create a self-guided tour of your city. Or your ŎƛǘȅΩǎ parks. Or 

pretty much anything you want to, chock full of pretty pictures to make people want to come 

see it in person! 

http://www.tourismcurrents.com/
http://delicious.com/
http://delicious.com/TourismCurrents
http://www.flickr.com/photos/tags/tourism/
http://www.flickr.com/photos/tags/tourism/clusters/
http://www.flickr.com/photos/littletravelnotebook/map/
http://www.flickr.com/map?place_id=yAQLoTSbAplPCd2D
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!ƴƻǘƘŜǊ ƻŦŦŜǊƛƴƎ ŦǊƻƳ DƻƻƎƭŜΦ ¢Ƙƛǎ ƻƴŜ ƛǎ ǎǘƛƭƭ ƛƴ .ŜǘŀΧ 

.ŀǎƛŎŀƭƭȅ ƛǘΩǎ ŀƴ ǳǎŜǊ-customized travel search engine that filters out the spam---and the big 

spammy sites. This is mostly an end-user tool, but if you check and your CVB or DMO website is 

not listed, you should definitely submit it for inclusion! 

 

 

One of the things we stress over and over is the need to make your content relevant. By rele-

vant we mean useful to your users/fans/followers.  Radian6 offers 10 Ways to Share Helpful 

Content in Social Media.  

The most important point in this article is to be selfless. Yes, we are all involved social media to 

pursue specific goals, but, sharing good information that does not directly benefit, or even ref-

erence, you is a great way to build trust and value online. And that DOES serve your goals! 

 

http://www.tourismcurrents.com/
http://www.radian6.com/blog/2010/01/10-ways-to-share-helpful-content-in-social-media/
http://www.radian6.com/blog/2010/01/10-ways-to-share-helpful-content-in-social-media/
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Listen to Your Audience 
 

Listen. Do you ƘŜŀǊ ǘƘŀǘΚ ¸ƻǳ ŘƻƴΩǘΚΗ  ²Ŝƭƭ ǘƘŜƴ ȅƻǳ ƴŜŜŘ ǘƻ ƭŜŀǊƴ ǘƻ ƭƛǎǘŜƴΦ ²ƘŜǘƘŜǊ ȅƻǳΩǊŜ 

active in social media or not, I guarantee you that someone, somewhere out on the Internet, is 

talking about you.  

²ŜΩǾŜ Ǝƻǘ ǘƛǇǎ ŀƴŘ ƭƛƴƪǎ ŦƻǊ Ƙƻǿ ǘƻ ƭƛǎǘŜƴ ςǿƘŜǘƘŜǊ ȅƻǳΩǊŜ ƭƛstening to what people are saying 

ƻǊ άƭƛǎǘŜƴƛƴƎέ ŦƻǊ whLτōǳǘ ǿŜΩǊŜ ƎƻƛƴƎ ǘƻ ǎǘŀǊǘ ǿƛǘƘ The Big One:  

YŜƴ .ǳǊōŀǊȅΩǎ ²ƛƪƛ ƻŦ {ƻŎƛŀƭ aŜŘƛŀ aƻƴƛǘƻǊƛƴƎ {ƻƭǳǘƛƻƴǎ 

This list aggregates tools from all over the web, including free, freemium, and paid sites. The 

wiki details the platforms measured and provides URLs. The list defaults to sort-by-edit-dateτ

meaning the most current listings are always easy to find right at the top. 

¢ƘŜǊŜΩǎ ŀ ƭƻǘ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ ǿƛƪƛΦ 5ŀwn Foster at WebWorkerDaily breaks it down into 

manageable chunks and takes several of the apps and services for a spin when she checks out 

Monitoring Solutions for Social Media and Twitter. 

 

http://www.tourismcurrents.com/
http://wiki.kenburbary.com/
http://webworkerdaily.com/2009/09/17/monitoring-solutions-for-social-media-and-twitter/
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You have fans and followers in the hundreds or even thousands. Does that mean that all your 

brilliant fan pages and witty tweets are seen by hundreds or thousands of people? Do they all 

click through when you link a new blog post or mention the new content on your home page? 

No.

Start with the element that started it all ς 

your website.  

²ŀȅ ōŀŎƪ ƛƴ ǘƘŜ флΩǎ ǇŀƎeviews---eyeballs 

on your content---were the gold standard 

ŦƻǊ ǿŜōǎƛǘŜ whLΦ ¢Ƙƛǎ ƘŀǎƴΩǘ ōŜŜƴ ǘƘŜ ŎŀǎŜ 

for a while.   

ă ReadWriteStart (a ReadWriteWeb     

channel aimed at start-ups) has an excellent 

article on the Death of the Pageview.  

 

 

Interactive insights group takes it a step further ς in addition to discussing what no longer 

works they have a great list of links to the back-end; how to take the data some services give 

you and turn it into usable ROI statistics. Their Social Media Metrics Superlist is a must-read. 

 

 

Still not sure how to determine your 

ǎƻŎƛŀƭ ƳŜŘƛŀ whLΚ  ²ƘŀǘŜǾŜǊ ȅƻǳΩǊŜ 

doing, make sure you avoid The Five 

Biggest Mistakes in Measuring Social 

Media. 

 

 

http://www.tourismcurrents.com/
http://www.readwriteweb.com/start/2010/03/the-death-of-the-pageview.php
http://www.interactiveinsightsgroup.com/blog1/social-media-metrics-superlist-measurement-roi-key-statistics-resources/
http://www.clickz.com/3634712
http://www.clickz.com/3634712
http://www.clickz.com/3634712
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Are you more interested in knowing WHAT people are saying about you in the social-verse than 
their click-ǘƘǊƻǳƎƘ ǊŀǘŜΚ  LŦ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ƘŀǾŜ ŀ ǘƘƛǊŘ Ǉŀrty do your listening for you (not 
as bad as having them do all your social media, but not the greatest option either) start with a 
couple of simple Twitter tools to get a feel for what people are saying. 

Start with 5 Simple Twitter Listening Tips Every Marketer Should Know. 

You can even Eavesdrop on Twitter by following your keywords ς ŀƴŘ ƛǘΩǎ ƻƪŀȅΗ 

 

!ǊŜ ȅƻǳ ŀ Ŧŀƴ ƻŦ ǘƘŜ .ƛƎ DΚ LŦ ǎƻΣ ƘŜǊŜΩǎ ǎƻƳŜ ƴƛŦǘȅ ǘƛǇǎ ƻƴ How to Use Google Desktop as a 

Keyword or Reputation Monitoring Tool. 

 

http://www.tourismcurrents.com/
http://www.readwriteweb.com/archives/5_simple_twitter_listening_tips_every_marketer.php
http://www.tourismkeys.ca/blog/2009/08/eavesdropping-keyword-leads-twitter/

