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Executive Summary

Th e u lt im a te goa l of th is  s tu dy wa s  to p rovide a  ben ch m a rk  for  th e tou r is m  in du s try
in  In vern es s  a n d  Victor ia  Cou n t ies  from  exis t in g da ta  s ou rces .  Th e ben ch m a rk  will
p rovide a  s n a ps h ot  of th e in du s try a n d  wh en  in clu ded  with  in tern a l, cou n ty s pecific
da ta  p rovide s u ch  va lu a b le in form a t ion  a s :

• Tou ris m  Reven u e
• Nu m ber  of vis itors
• Econ om ic Im pa ct
• Vis itor  Origin

In  a dd it ion  to p rovid in g th e a forem en t ion ed  in form a t ion , th is  s tu dy s ou gh t  to crea te a
m eth odology th a t  wou ld  a llow th e ben ch m a rk  to be rep lica ted  on  a n  a n n u a l ba s is  by
m u n icipa l s ta ff of ea ch  res pect ive cou n ty.

In  a dd it ion , recom m en da t ion s  will be m a de wh ere effor ts  s h ou ld  be expen ded  to
a cqu ire bet ter  in form a t ion  or  da ta  to m eet  th es e ob ject ives .  In clu d in g:

• Opt ion s  a va ila b le from  Sta t is t ics  Ca n a da
• Option s  a va ila b le from  Dep t  of Tra n s porta t ion  rega rd in g t ra ffic cou n ts
• Form s  for  fes t iva l & even ts  opera tors  to collect  in form a t ion  for  s ta t is t ica l

pu rpos es .

In  th e pa ges  th a t  follow, th e deta iled  tou r is m  ben ch m a rk  in form a t ion  is  p res en ted  for
ea ch  cou n ty followed  by exp la n a t ion  of ca lcu la t ion s  a n d  ra t ion a liza t ion  for  th e ch os en
m eth odology.

Th e ben ch m a rk  in form a t ion  for  ea ch  cou n ty is  cla s s ified  in to th ree b roa d  ca tegories ,
n a m ely: 1 ) Tou ris m  In d ica tors , 2 ) Es t im a ted  Vis itors  a n d  3 ) Tou ris m  Reven u e
Es t im a tes .

Th e Tou ris m  In d ica tors  a re es s en t ia lly s ta t is t ics  th a t  a re a va ila b le from  a  va r iety of
s ou rces  th a t  p rovide a n  in d ica t ion  or  s n a ps h ot  of th e tou r is m  s ea s on .  Tou ris m
in d ica tors  in clu de: Nova  Scot ia  vis itor  t ra ffic, room  s a les  a n d  occu pa n cy ra tes  for  fixed
roof a n d  ca m pgrou n d  a ccom m oda t ion s , vis itor  or igin  da ta  a n d  m u n icipa l ta x ba s e
in form a t ion .  Th e la s t  item , m u n icipa l ta x ba s e in form a t ion  will p rove va lu a b le in
fu tu re yea rs  on ce t ren d  in form a t ion  becom es  m ore rea d ily a va ila b le.

Th e Es t im a ted  Vis itors  s ect ion  p rovides  a n  es t im a te of vis itors  to th e res pect ive
cou n t ies  u s in g two d is t in ct  m eth odologies .  Th e firs t  m eth od  is  th a t  a dop ted  by Ca pe
Breton  Is la n d , wh ere th e Sta t is t ics  Ca n a da  vis itor  ben ch m a rk  is  a d ju s ted  a n n u a lly
ba s ed  on  t ren ds  a n d  ch a n ges  eviden t  th rou gh  th e tou r is m  in d ica tors .  Th e s econ d
m eth od  is  a n  es t im a te of vis itors  ba s ed  on  Nova  Scot ia  Depa r tm en t  of Tra n s porta t ion
tra ffic cou n ts  from  va r iou s  poin ts  in  ea ch  cou n ty.

Th is  s ect ion  a ls o p rovides  a n  es t im a te for  t ra ffic a n d  vis ita t ion  on  th e Ca bot  Tra il a n d
da ta  for  ferr ies  in  Victor ia  Cou n ty.

Th e Tou ris m  Reven u e Es t im a tes  u s es  in form a t ion  in  th e two p reviou s ly iden t ified
ca tegories  to a rr ive a t  a n  es t im a te for  Tou ris m  Reven u es  with in  ea ch  cou n ty.   
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Ea ch  lin e item  is  exp la in ed  in  deta il la ter  in  th is  report  a lon g with  a n  a n n u a l ch eck lis t
to en s u re th a t  a ll releva n t  da ta  h a s  been  a cqu ired  from  yea r  to yea r .

Th e fes t iva ls  a n d  even t  im pa ct  ca lcu la t ion  s h eet  is  a ls o in clu ded  in  th is  report  a s  a
tool for  fes t iva l orga n izers  to u s e to ca lcu la te th e fin a n cia l im pa ct  of th eir  even t  on
th eir  loca l com m u n ity.  If u s ed  con s is ten t ly by fes t iva l opera tors , it  ca n  becom e a
s t ron g in form a t ion  s ou rce a bou t  fes t iva ls  a n d  even ts  with in  th e cou n t ies .
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Inverness County

Tourism Indicators 2002 2001 2000 1999

NS Visitor Traffic 1,771,000 2,046,000 2,175,000 2,202,000
     Change from previous year -13.4% -5.9% -1.2%
     Change from 1999 -19.6%

Total Rooms Sold 95,480 109,514 118,862 123,469
     Change from previous year -12.8% -7.9% -3.7%
Occupancy Rate (%) 49.8 45.9 48.6 53
     Change from previous year 8.5% -5.6% -8.3%
Total Available Room Nights 189,104 239,408 244,354 233,236
     Change from previous year -21.0% -2.0% 4.8%
Total Available Rooms 6,210 7,845 8,008 7,642
     Change from previous year -20.8% -2.0% 4.8%

Person Visits to CB Highlands NP 374,203 366,617 361,809 433,975
     Change from previous year 2.1% 1.3% -16.6%
Visitors to CBHNP 0 202,289 252,567 273,786
     Change from previous year -100.0% -19.9% -7.8%
Campsites Sold at CBHNP 27,710 27,269 27,636 33,049
     Change from previous year 1.6% -1.3% -16.4%

Visitor Origin - CBHighlands NP
     Cape Breton Island 8.7% 8.1% 9.0%
     Nova Scotia - Mainland 9.0% 6.9% 8.0%
     Other Atlantic Provinces 3.7% 3.2% 3.6%
     Ontario 18.1% 19.8% 19.5%
     Quebec 10.6% 9.2% 9.0%
     Western Provinces & Territories 6.9% 7.7% 7.4%
     North Eastern United States 16.4% 16.9% 16.2%
     Remaining USA 17.7% 17.9% 17.9%
     European & other 6.7% 7.0% 6.8%
     Unknown/Not Recorded 2.2% 3.4% 2.8%

100.0% 100.1% 100.2%

Average of "Change from previous year" -8.1% -4.2% -7.2%

Tax Assessment Data
Tourism Assessments $21,354,600.00 38.6%
Non-Tourism related Assessments $34,010,500.00 61.4%
All Commercial Assessments $55,365,100.00 100.0%

Number of Building Permits Issued 100
Value of Building Permits Issued $10,000,000.00
Number of Tourism Related Permits 21 21.0%
Value of Tourism Related Permits $2,900,500.00 29.0%

Inverness County Benchmark
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Estimated Visitors
2002 2001 2000 1999

Based on Stats Can 1999 benchmark 250,646 272,625 284,446 306,500

Visitor Traffic Counts (# of visitor vehicles)

Canso Causeway 596,143 633,942
Port Hastings 518,774 518,774
Route 19 - Troy 159,874 244,917
Route 19 - Broad Cove 59,802 119,455
Cabot Trail - St. Joseph Du Moine 132,177 288,449
Cabot Trail - North 137,860 312,545
Cabot Trail - Margaree 138,627 100,050
Average Visitor Vehicles 249,037 316,876
     Change from 1999 -21.4%

Average Party Size 2.2 2.2
Number of Visitors 547,881 697,127
Number of Parties 249,037 316,876

Estimated Visitors Around Cabot Trail
Cabot Trail - St. Joseph Du Moine 132,177 288,449
Cabot Trail - Skir Dhu 167,351 167,351
Cabot Trail - North 137,860 312,545
Cabot Trail - Margaree/Middle River 138,627 100,050
Average Visitor Vehicles 144,004 217,099
     Change from 1999 -33.7%
Average Party Size 2.2 2.2
Number of Visitors 316,809 477,617
Number of Parties 144,004 217,099

Tourism Revenue Estimates

Average Expenditure per visitor $145.00
Average Expenditure per party $319.00
Estimated Total Tourism Revenues (A) $79,442,723.25
Estimated Total Tourism Revenues (B) $36,343,656.51
Average Total Estimated Tourism Rev. $57,893,189.88

Est. multiplier/impact on local income $17,153,752.16
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Victoria County

Tourism Indicators 2002 2001 2000 1999

NS Visitor Traffic 1,771,000 2,046,000 2,175,000 2,202,000
     Change from previous year -13.4% -5.9% -1.2%
     Change from 1999 -19.6%

Total Rooms Sold 108,150 115,733 117,369 118,181
     Change from previous year -6.6% -1.4% -0.7%
Occupancy Rate (%) 58.1 51.7 53.9 59.6
     Change from previous year 12.4% -4.1% -9.6%
Total Available Room Nights 186,186 223,895 218,138 198,195
     Change from previous year -16.8% 2.6% 10.1%
Total Available Rooms 6,106 7,326 7,145 6,485
     Change from previous year -16.7% 2.5% 10.2%

Person Visits to CB Highlands NP 374,203 366,617 361,809 433,975
     Change from previous year 2.1% 1.3% -16.6%
Visitors to CBHNP 0 202,289 252,567 273,786
     Change from previous year -100.0% -19.9% -7.8%
Campsites Sold at CBHNP 27,710 27,269 27,636 33,049
     Change from previous year 1.6% -1.3% -16.4%
Private/Municipal Campsites Sold 38,818 32,935 34,445 35,443
     Change from previous year 17.9% -4.4% -2.8%
Campsite Occupancy Rate (%) 40.2% 37.9% 39.9% 42.3%
     Change from previous year 6.1% -5.2% -5.6%
Total Available Campsite Nights 96,607 86,937 86,229 83,759
     Change from previous year 11.1% 0.8% 2.9%
Total Available Sites 3,157 2,843 2,819 2,738
     Change from previous year 11.1% 0.8% 3.0%

Visitor Origin - CBHighlands NP
     Cape Breton Island 8.7% 8.1% 9.0%
     Nova Scotia - Mainland 9.0% 6.9% 8.0%
     Other Atlantic Provinces 3.7% 3.2% 3.6%
     Ontario 18.1% 19.8% 19.5%
     Quebec 10.6% 9.2% 9.0%
     Western Provinces & Territories 6.9% 7.7% 7.4%
     North Eastern United States 16.4% 16.9% 16.2%
     Remaining USA 17.7% 17.9% 17.9%
     European & other 6.7% 7.0% 6.8%
     Unknown/Not Recorded 2.2% 3.4% 2.8%

100.0% 100.1% 100.2%

Average of "Change from previous year" 0.0% -2.6% -5.3%

Victoria County Benchmark
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Tax Assessment Data
Tourism Assessments $34,052,900.00 59.2%
Non-Tourism related Assessments $23,442,000.00 40.8%
All Commercial Assessments $57,494,900.00 100.0%

Number of Building Permits Issued 100
Value of Building Permits Issued $10,000,000.00
Number of Tourism Related Permits 21 21.0%
Value of Tourism Related Permits $2,900,500.00 29.0%

Estimated Visitors
2002 2001 2000 1999

Based on Stats Can 1999 benchmark 210,838 210,871 216,489 228,700

Visitor Traffic Counts (# of visitor vehicles)

Hwy 105 - Bucklaw (at Cty Line) 361,533 559,088
Hwy 105 - Inlet Baddeck ( Exits 7 & 8) 491,313 796,899
Hwy 105 - South Haven 714,197 714,197
Hwy 105 - Ross Ferry (at Cty Line) 480,780 245,770
Hwy 223 - Estemere/Grand Narrows 50,537 50,537
Cabot Trail - Skir Dhu 167,351 167,351
Cabot Trail - North 137,860 312,545
Cabot Trail - Margaree/Middle River 138,627 100,050
Average Visitor Vehicles 317,775 368,305
     Change from 1999 -13.7%
Average Party Size 2.2 2.2
Number of Visitors 699,104 810,270
Number of Parties 317,775 368,305

Ferry Traffic
Englishtown - Visitors (paying 1.75/3.00) 51,913 75,156 74,452 109,730
Little Narrows - Visitors (paying 1.75/3.00) 17,902 31,321 33,066 50,097

Estimated Visitors Around Cabot Trail
Cabot Trail - St. Joseph Du Moine 132,177 288,449
Cabot Trail - Skir Dhu 167,351 167,351
Cabot Trail - North 137,860 312,545
Cabot Trail - Margaree/Middle River 138,627 100,050
Average Visitor Vehicles 144,004 217,099
     Change from 1999 -33.7%
Average Party Size 2.2 2.2
Number of Visitors 316,809 477,617
Number of Parties 144,004 217,099

Tourism Revenue Estimates

Average Expenditure per visitor $145.00
Average Expenditure per party $319.00
Estimated Total Tourism Revenues (A) $101,370,124.55
Estimated Total Tourism Revenues (B) $30,571,562.45
Average Total Estimated Tourism Rev. $65,970,843.50

Est. multiplier/impact on local income $19,540,563.84
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Visitor Traffic Counts estimate

Inverness County # of Vehicles% Trucks % Tourist ADT AADT # of Vehicles % Trucks % Tourist ADT
Canso Causeway 596,143 15% 19.7% 10324 8290 633,942 15% 18.0% 11749
Port Hastings 518,774 13% 36.4% 6143 3910 518,774 13% 36.4% 6143
Route 19 - Troy 159,874 17.0% 3098 2570 244,917 23.1% 3773
Route 19 - Broad Cove 59,802 13.8% 1380 1190 119,455 24.2% 1782
Cabot Trail - St. Joseph Du Moine 132,177 20.9% 2188 1730 288,449 45.9% 3182
Cabot Trail - North 137,860 21.0% 2278 1800 312,545 49.2% 3426
Cabot Trail - Margaree/Middle River 138,627 42.2% 900 100,050 42.2% 1124

Victoria County # of Vehicles% Trucks % Tourist ADT AADT # of Vehicles % Trucks % Tourist ADT
Hwy 105 - Bucklaw (at Cty Line) 361,533 17% 24.0% 5433 4130 559,088 17% 38.9% 6446
Hwy 105 - Inlet Baddeck ( Exits 7 & 8) 491,313 17% 24.0% 7390 5620 796,899 17% 45.4% 8808
Hwy 105 - South Haven 714,197 17% 44.3% 7931 4420 714,197 17% 44.3% 7931
Hwy 105 - Ross Ferry (at Cty Line) 480,780 17% 24.0% 7223 5490 245,770 12.0% 6385
Hwy 223 - Estemere/Grand Narrows 50,537 19.5% 882 710 50,537 19.5% 882
Cabot Trail - Skir Dhu 167,351 7% 49.8% 1834 920 167,351 7% 49.8% 1834
Cabot Trail - North 137,860 21.0% 2278 1800 312,545 49.2% 3426
Cabot Trail - Margaree/Middle River 138,627 42.2% 900 100,050 42.2% 1124

Permanent Counters

Ferries
# % # % # % # % #

Englishtown  1.75/3.00 51,913 91.7% 75,156 86.2% 74,452 86.9% 109,730 91.1% 103,521
Englishtown  5.00 + 4,681 8.3% 11,984 13.8% 11,270 13.1% 10,779 8.9% 9,386
Englishtown Total 56,594 100.0% 87,140 100.0% 85,722 100.0% 120,509 100.0% 112,907

Little Narrows  1.75/3.00 17,902 92.1% 31,321 86.4% 33,066 87.0% 50,097 90.9% 53,437
Little Narrows  5.00 + 1,542 7.9% 4,922 13.6% 4,952 13.0% 5,043 9.1% 5,833
Little Narrows Total 19,444 100.0% 36,243 100.0% 38,018 100.0% 55,140 100.0% 59,270

2002/2003 2000/2001 1999/2000 1998/19992001/2002

19992002

2002 1999

Worksheets



Tourism Benchmark Study Current Research8

Inverness County

Month Days

Occupancy 
Rate

Rooms 
Sold

Available 
Room 
Nights

Total 
Avaialble 
Rooms

Occupancy 
Rate

Rooms Sold
Available 

Room 
Nights

Total 
Avaialble 
Rooms

Occupancy 
Rate

Rooms Sold
Available 

Room 
Nights

Total 
Avaialble 
Rooms

Occupancy 
Rate

Rooms Sold
Available 

Room 
Nights

Total 
Avaialble 
Rooms

Jan 31 24.1% 2,469 10,245 330 27.1% 2,574 9,498 306 31.6% 3,070 9,715 313 31.4% 2,870 9,140 295
Feb 28 29.1% 2,638 9,065 324 32.3% 2,765 8,560 306 37.5% 3,433 9,155 327 38.4% 3,174 8,266 295
Mar 31 35.4% 3,644 10,294 332 31.6% 3,043 9,630 311 40.6% 4,191 10,323 333 38.3% 3,499 9,136 295
Apr 30 31.4% 3,635 11,576 386 33.8% 3,645 10,784 359 33.2% 3,717 11,196 373 29.8% 3,270 10,973 366
May 31 25.4% 5,155 20,295 655 23.7% 4,996 21,080 680 31.7% 6,274 19,792 638 34.4% 6,576 19,116 617
Jun 30 37.3% 11,504 30,842 1,028 34.4% 10,656 30,977 1,033 37.0% 11,463 30,981 1,033 40.5% 12,150 30,000 1,000
Jul 31 74.2% 24,427 32,920 1,062 72.1% 23,874 33,112 1,068 75.1% 25,496 33,949 1,095 79.9% 26,114 32,683 1,054
Aug 31 76.8% 25,228 32,849 1,060 71.9% 24,013 33,398 1,077 72.0% 24,479 33,999 1,097 78.8% 25,867 32,826 1,059
Sep 30 54.1% 16,780 31,017 1,034 49.2% 15,404 31,309 1,044 55.8% 18,191 32,600 1,087 59.1% 18,321 31,000 1,033
Oct 31 0.0% 0 No Data No Data 42.5% 11,482 27,016 871 40.3% 11,828 29,350 947 48.7% 13,476 27,671 893
Nov 30 0.0% 0 No Data No Data 36.7% 4,652 12,676 423 33.7% 4,356 12,926 431 40.0% 4,722 11,805 394
Dec 31 0.0% 0 No Data No Data 21.2% 2,410 11,368 367 22.8% 2,364 10,368 334 32.3% 3,430 10,619 343
   Total 365 49.8% 95,480 189,104 6,210 45.9% 109,514 239,408 7,845 48.6% 118,862 244,354 8,008 53.0% 123,469 233,236 7,642

Victoria County

Month Days

Occupancy 
Rate

Rooms 
Sold

Available 
Room 
Nights

Total 
Avaialble 
Rooms

Occupancy 
Rate

Rooms Sold
Available 

Room 
Nights

Total 
Avaialble 
Rooms

Occupancy 
Rate

Rooms Sold
Available 

Room 
Nights

Total 
Avaialble 
Rooms

Occupancy 
Rate

Rooms Sold
Available 

Room 
Nights

Total 
Avaialble 
Rooms

Jan 31 15.5% 864 5,574 180 8.5% 387 4,553 147 8.7% 370 4,253 137 7.5% 281 3,747 121
Feb 28 14.2% 823 5,796 207 11.6% 676 5,828 208 12.4% 770 6,210 222 10.3% 463 4,495 161
Mar 31 12.8% 801 6,258 202 14.2% 985 6,937 224 14.3% 979 6,846 221 12.6% 526 4,175 135
Apr 30 13.9% 954 6,863 229 11.4% 789 6,921 231 11.5% 949 8,252 275 9.6% 417 4,344 145
May 31 23.6% 4,842 20,517 662 24.1% 4,648 19,286 622 25.4% 5,552 21,858 705 22.7% 4,480 19,736 637
Jun 30 44.9% 14,814 32,993 1,100 44.7% 14,335 32,069 1,069 48.2% 14,917 30,948 1,032 53.0% 15,795 29,802 993
Jul 31 79.4% 28,989 36,510 1,178 80.5% 28,277 35,127 1,133 82.9% 28,053 33,840 1,092 87.0% 28,337 32,571 1,051
Aug 31 86.3% 31,923 36,991 1,193 86.2% 29,923 34,713 1,120 84.1% 28,542 33,938 1,095 89.2% 29,270 32,814 1,059
Sep 30 69.6% 24,140 34,684 1,156 63.6% 20,889 32,844 1,095 72.1% 23,397 32,451 1,082 74.7% 23,514 31,478 1,049
Oct 31 0.0% 0 No Data No Data 50.1% 13,571 27,088 874 48.3% 12,557 25,998 839 55.2% 14,070 25,489 822
Nov 30 0.0% 0 No Data No Data 12.3% 740 6,016 201 10.1% 891 8,822 294 12.4% 599 4,831 161
Dec 31 0.0% 0 No Data No Data 4.1% 513 12,512 404 8.3% 392 4,723 152 9.1% 429 4,714 152
   Total 365 58.1% 108,150 186,186 6,106 51.7% 115,733 223,895 7,326 53.9% 117,369 218,138 7,145 59.6% 118,181 198,195 6,485

2002

2002

2001 2000 1999

2001 2000 1999

Fixed Roof Occupancy Worksheet
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Victoria County

Month Days

Occupancy 
Rate

Sites Sold
Available 

Site Nights

Total 
Avaialble 

Sites

Occupancy 
Rate

Sites Sold
Available 

Site Nights

Total 
Avaialble 

Sites

Occupancy 
Rate

Sites Sold
Available 

Site Nights

Total 
Avaialble 

Sites

Occupancy 
Rate

Sites Sold
Available 

Site Nights

Total 
Avaialble 

Sites
Jan 31 0.0% 864 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data
Feb 28 0.0% 823 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data
Mar 31 0.0% 801 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data
Apr 30 0.0% 954 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data
May 31 10.0% 1,834 18,340 592 16.0% 1,065 6,656 215 22.0% 1,454 6,609 213 21.0% 1,389 6,614 213
Jun 30 24.0% 4,597 19,154 638 24.0% 4,337 18,071 602 22.0% 4,151 18,868 629 27.0% 4,797 17,767 592
Jul 31 56.0% 11,401 20,359 657 59.0% 11,401 19,324 623 62.0% 11,946 19,268 622 66.0% 12,578 19,058 615
Aug 31 59.0% 11,653 19,751 637 54.0% 10,304 19,081 616 54.0% 10,438 19,330 624 55.0% 10,695 19,445 627
Sep 30 31.0% 5,891 19,003 633 29.0% 5,069 17,479 583 34.0% 5,499 16,174 539 33.0% 5,230 15,848 528
Oct 31 0.0% 0 No Data No Data 12.0% 759 6,325 204 16.0% 957 5,981 193 15.0% 754 5,027 162
Nov 30 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data
Dec 31 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data 0.0% 0 No Data No Data
   Total 365 40.2% 38,818 96,607 3,157 37.9% 32,935 86,937 2,843 39.9% 34,445 86,229 2,819 42.3% 35,443 83,759 2,738

2002 2001 2000 1999

Campsite Occupancy Worksheet
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Discussion and Rationale 

Tourism Indicators

NS Vis itor  Tra ffic: Th is  is  th e vis itor  t ra ffic a s  reported  by Nova  Scot ia  Tou ris m  in
th eir  Touris m  Ins igh ts  pu b lica t ion .  Th is  figu re rep res en ts  vis itor
t ra ffic from  a ll m odes  of t ra vel.  It  is  in ten ded  to p rovide a n
overview of wh a t  h a s  occu rred  globa lly in  tou r is m .  Ch a n ge from
previou s  yea r  is  s im ply th e percen ta ge in crea s e or  decrea s e from
th e p reviou s ly reported  res u lt .

Tota l Room s  Sold : Th is  is  th e tota l n u m ber  of fixed  roof a ccom m oda t ion  room s  s old
with in  th e res pect ive cou n ty a s  reported  by Nova  Scot ia  Tou ris m . 
Deta ils  m a y be fou n d  on  th e Fixed  Roof Accom m oda t ion s
Works h eet .

Occu pa n cy Ra te: Th is  ra te is  th a t  reported  for  fixed  roof a ccom m oda t ion s  with in  th e
res pect ive cou n ty a s  reported  by Nova  Scot ia  Tou ris m .  Deta ils
m a y be fou n d  on  th e Fixed  Roof Accom m oda t ion s  Works h eet .

Tota l Ava ila b le Room  Nigh ts : Th is  is  a  ca lcu la ted  field .  On  a  m on th ly ba s is  th is
figu re rep res en ts  th e tota l a va ila b le room s  n igh ts  for
s a le in  ea ch  res pect ive cou n ty.  Th e ca lcu la t ion  is
room s  s old  d ivided  by occu pa n cy ra te.  Tota l
a va ila b le room  n igh ts  is  th e s u m  of a ll m on th ly
tota ls  from  th e Fixed  Roof Accom m oda t ion
Works h eet .

Tota l Ava ila b le Room s : Th is  is  a  ca lcu la ted  field  th a t  p rovides  th e n u m ber  of room s
or  u n its  a va ila b le.  It  is  ca lcu la ted  by d ivid in g Tota l
Ava ila b le Room  Nigh ts  by th e n u m ber  of da ys  in  ea ch
res pect ive m on th .  Tota l a va ila b le room s  is  th e s u m  of a ll
m on th ly tota ls  from  th e Fixed  Roof Accom m oda t ion
Works h eet .

Pers on  Vis its  to CB High la n ds  Na t ion a l Pa rk : Th is  is  a  s ta t is t ic d ra wn  from  CBHNP
a n n u a l s ta keh older  report  a n d  reflects
vis itors  a n d  th eir  len gth  of s ta y a t  th e
CBHNP.

Vis itors  to CBHNP: Th is  is  th e a ctu a l n u m ber  of vis itors  to th e CBHNP. Th is  s ta t is t ic
is  p rovided  by CBHNP.

Ca m ps ites  s old  a t  CBHNP:Th is  reflects  th e n u m ber  of pers on  n igh ts  ca m ped  a t
CBHNP a n d  is  p rovided  by th em .

Priva te/ Mu n icipa l Ca m ps ites  Sold : Th is  is  th e tota l n u m ber  of ca m ps ites  s old
with in  th e res pect ive cou n ty by p r iva tely or
m u n icipa lly own ed  ca m pgrou n ds  a s  reported
by Nova  Scot ia  Tou ris m .  Da ta  is  on ly relea s ed
wh en  m ore th a n  6  opera tors  a re with in  a
cou n ty. Deta ils  m a y be fou n d  on  th e Ca m ps ite
Accom m oda t ion s  Works h eet .
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Ca m ps ite Occu pa n cy Ra te: Sa m e a s  Occu pa n cy Ra te a bove on ly for
p r iva te/ m u n icipa l ca m ps ites .  Reported  by Nova
Scot ia  Tou ris m .

Tota l Ava ila b le Ca m ps ite Nigh ts : See Tota l Ava ila b le Room  Nigh ts  a bove.

Tota l Ava ila b le Sites : See Tota l Ava ila b le Room s  a bove.

Vis itor  Origin  - CBHNP: Vis itor  Origin  s ta t is t ics  a s  collected  a n d  reported  by
CBHNP in  th eir  An n u a l S ta keh older  Report .  Wh ile n ot
exh a u s t ive it  is  a  very good  in d ica tor  of wh ere vis itors  to
th e two cou n t ies  a re or igin a t in g. 

Avera ge “Ch a n ge from  Previou s  Yea r”: A ca lcu la ted  field  th a t  ta kes  a  s elected
a vera ge of th e “Ch a n ge from  p reviou s  yea r”
fields .  Th is  a vera ge wa s  m odeled  a fter  th e
Ca pe Breton  Is la n d  Ben ch m a rk  th a t  wa s
es ta b lis h ed  by Ga rdn er  Pin fold  in  th eir  Ma rch
2001  s tu dy “A Stu dy for  Es t im a t in g Ca pe
Breton  Is la n d  Tou ris t  Vis ita t ion ”.  To rem a in
con s is ten t  with  th e Ca pe Breton  Is la n d
Ben ch m a rk  th e m ea s u re in clu des  th e a vera ge
ch a n ge for  NS Vis itor  Tra ffic, Tota l Room s
Sold  a n d  Pers on  Vis its  to CBHNP. For  Victor ia
Cou n ty th e ch a n ge in  m u n icipa l ca m ps ites
s old  is  a ls o in clu ded .  Th is  field  is  u s ed  la ter
in  der ivin g on e of th e two vis ita t ion  es t im a tes .
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Estimated Visitors

Vis itors  ba s ed  on  Sta t is t ics  
Ca n a da  1999  Ben ch m a rk : Us in g th e a ctu a l n u m ber  reported  by Sta t is t ics

Ca n a da  in  1999  a s  a  ba s e, th is  n u m ber  is  a d ju s ted
a n n u a lly ba s ed  on  th e “Avera ge Ch a n ge from
Previou s  Yea r” to p rovide th e firs t  vis ita t ion  es t im a te.

Vis itor  Tra ffic Cou n t : Th e Nova  Scot ia  Depa r tm en t  of High wa ys  con t in u a lly does
t ra ffic cou n ts  on  Nova  Scot ia ’s  roa dwa ys .  In  cer ta in
loca t ion s  th ey h a ve perm a n en t  cou n ters  in s ta lled , oth ers
a re cou n ted  on  a  rota t in g ba s is  every th ree yea rs . 
Depa r tm en t  of High wa ys  p rovides  two es t im a tes  wh en  it
does  cou n ts : ADT or  Avera ge Da ily Tra ffic a n d  AADT or
An n u a l Avera ge Da ily Tra ffic.  ADT is  th e rea l res u lt  of th e
t ra ffic cou n t  th a t  is  con du cted  by th e depa r tm en t .  Ea ch
roa d  in  th e p rovin ce is  given  a  gra de (ra n gin g from  AA to G)
a s  to con s is ten cy or  la ck  of s ea s on a l va r ia t ion  to t ra ffic. 
For  exa m ple th e Bedford  High wa y h a s  very lit t le s ea s on a l
va r ia t ion  s o it  wou ld  be gra ded  AA wh ile pa r ts  of th e Ca bot
Tra il a re h igh ly s ea s on a l a n d  a re gra ded  F. S in ce th e
m a jor ity of cou n ts  a re on ly con du cted  for  a  s h or t  du ra t ion ,
th ey a pp ly a  form u la  ba s ed  on  th e s ea s on a l va r ia t ion  of
t ra ffic to determ in e th e AADT.  To a rr ive a t  a n  es t im a te of
loca l t ra ffic on e d ivides  th e AADT by th e ADT.  As s u m in g
th e a ll oth er  t ra ffic is  n on -loca l, or  vis itor  t ra ffic we ca n
es t im a te th e a m ou n t  of vis itor  veh icles  th a t  t ra vel a  given
roa d  in  a  typ ica l yea r  by ta k in g th e vis it in g t ra ffic (100%
m in u s  loca l t ra ffic %) a n d  m u lt ip lyin g it  by AADT a n d  th e
n u m ber  of da ys  in  a  yea r .  See th e Tra ffic Works h eet  for
deta iled  ca lcu la t ion s .   

Avera ge Vis itor  Veh icles : Exa m in in g a ll rou tes  a n d  t ra ffic levels  with in  ea ch  cou n ty
led  to th e s elect ion  of a  key en try/ exit  rou tes  in  ea ch
cou n ty.  Vis itor  t ra ffic for  ea ch  rou te is  ca lcu la ted  a n d
a vera ged  to determ in e th e Avera ge Vis itor  Veh icles .

Avera ge Pa r ty Size: As  reported  in  th e m os t  recen t  Nova  Scot ia  Vis itor  Exit  S tu dy,
a cros s  a ll veh icles .  Th is  is  a  n eces s a ry s ta t is t ic to extra pola te th e
n u m ber  of vis itors  th a t  wou ld  t ra velin g in  th e vis itor  veh icles .

Nu m ber  of Vis itors : A ca lcu la ted  field , determ in ed  by m u lt ip lyin g th e Avera ge Vis itor
Veh icles  a n d  Avera ge Pa r ty Size.

Nu m ber  of Pa r t ies : Th e n u m ber  of vis it in g pa r t ies  is  equ a l to th e n u m ber  of
vis itor  veh icles .

Es t im a ted  Vis itors  Arou n d  Ca bot  Tra il: Appropria te rou tes  a rou n d  th e Ca bot  Tra il a re
exa m in ed  to der ive a n  es t im a ted  n u m ber  of
vis itors  to th e Tra il.  Th e m eth odology is  th e
s a m e a s  for  ca lcu la t in g Avera ge Vis itor
Veh icles .
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Tourism Revenue Estimates

Avera ge Expen d itu re per  vis itor : Th is  figu re is  com bin ed  from  Sta t is t ics  Ca n a da
Ca n a d ia n  Tra vel Su rvey a n d  In tern a t ion a l Tra vel
Su rveys  for  1999 .  Th e figu re rep res en ts
expen d itu res  a cros s  th e en t ire Is la n d  to en s u re th a t
it  will be pos s ib le to u pda te in  fu tu re ed it ion s  of th e
ben ch m a rk .

Avera ge Expen d itu re per  pa r ty: Th is  field  is  ca lcu la ted  by m u lt ip lyin g Avera ge
Expen d itu re per  vis itor  with  Avera ge Pa r ty
Size.

Es t im a ted  Tota l Tou ris m  Reven u es  (A): Th is  firs t  reven u e es t im a ted  is  ba s ed  on
Tra ffic Cou n t  da ta .  Th e s pecific ca lcu la t ion  is
Avera ge Expen d itu re Per  Pa r ty m u lt ip lied  by
Nu m ber  of Pa r t ies .  Th is  es t im a te will likely
overs ta te tou r is m  reven u e on  a  con s is ten t
ba s is .

Es t im a ted  Tota l Tou ris m  Reven u e (B): Th is  s econ d  reven u e es t im a te is  ba s ed
on  th e Sta ts  Ca n a da  a n n u a lly a d ju s ted
ben ch m a rk .  Th e s pecific ca lcu la t ion  is
th e Avera ge Expen d itu re Per  Vis itor
m u lt ip lied  by Vis itors  Ba s ed  on  Sta ts
Ca n  1999  ben ch m a rk .  Th is  is  th e
s a m e reven u e es t im a te th a t  is  reported
by Sta t is t ics  Ca n a da .  Th is  es t im a te
will likely u n ders ta te tou r is m  reven u e
on  a  con s is ten t  ba s is .

Avera ge Tota l Es t im a ted  Tou ris m  Reven u e: Th e a vera ge of both  reven u e es t im a tes
to p rovide a  rea lis t ic es t im a te of
tou r is m  reven u e in  ea ch  res pect ive
cou n ty.

Es t im a ted  m u lt ip lier / Im pa ct  
on  loca l in com e: Ca n m a c Econ om ics  Ltd . con s tru cted  a  tou r is m

im pa ct  m u lt ip lier  for  both  In vern es s  a n d  Victor ia
Cou n t ies .  In  In vern es s , every $1  s pen t  on  tou r is m ,
th e loca l econ om y gen era tes  tota l h ou s eh old  in com e
of $0 .2963 .  In  Victor ia  Cou n ty, for  every $1  s pen t ,
th e loca l econ om y gen era tes  tota l h ou s eh old  in com e
of $0 .2962 .  Nova  Scot ia  Tou ris m  p repa res  a n n u a l
Econ om ic Im pa ct  S ta ts  a n d  reports  on  Ta xes  ($ ),
Em ploym en t  (jobs ), a n d  Pa yroll ($ ).  Th is  m u lt ip lier
wou ld  be com pa ra b le with  th e Provin ce’s  Tota l
Pa yroll es t im a te.
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Annual Check List

To u pda te th is  in form a t ion  on  a n  a n n u a l ba s is  will requ ire s ou rcin g m a ter ia l from  a
va r iety of orga n iza t ion s  a n d  peop le.  Th is  s ect ion  ou t lin es  wh ere th e in form a t ion
com es  from  a n d  wh en  it  is  a va ila b le.

Tourism Indicators

NS Vis itor  Tra ffic: Th is  is  th e vis itor  t ra ffic a s  reported  by Nova  Scot ia  Tou ris m  in
th eir  Touris m  Ins igh ts  pu b lica t ion .  It  is  a va ila b le a t  th e yea r  en d ,
on lin e a t  th e Nova  Scot ia  Tou ris m  webs ite
(www.gov.n s .ca / d tc/ pu bs / in s igh ts ).  Qu es t ion s  m a y be a ddres s ed
to Ka ren  McNu tt , tel: 902-424-6355 , e-m a il: m cn u t tk@gov.n s .ca . 

Tota l Room s  Sold : In form a t ion  a t  a  cou n ty level is  on ly a va ila b le by s pecia l requ es t
to Ka ren  McNu tt , NS Tou ris m  & Cu ltu re, Tel: 902-424-6355 , e-
m a il: m cn u t tk@gov.n s .ca . 

Occu pa n cy Ra te: In form a t ion  a t  a  cou n ty level is  on ly a va ila b le by s pecia l requ es t
to Ka ren  McNu tt , NS Tou ris m  & Cu ltu re, Tel: 902-424-6355 , e-
m a il: m cn u t tk@gov.n s .ca . 

Tota l Ava ila b le Room  Nigh ts : Th is  is  a  ca lcu la ted  field . 

Tota l Ava ila b le Room s : Th is  is  a  ca lcu la ted  field .

Pers on  Vis its  to CB High la n ds  Na t ion a l Pa rk : Th is  is  a  s ta t is t ic d ra wn  from  CBHNP
a n n u a l s ta keh older  report .  At  yea r
en d , it  m a y be ob ta in ed  from  Hea th er
Dixon  a t  CBHNP, In gon is h  Bea ch , NS
Tel: 902-285-2273 .

Vis itors  to CBHNP: Th is  is  th e a ctu a l n u m ber  of vis itors  to th e CBHNP. Th is  s ta t is t ic
is  p rovided  by CBHNP.  At  yea r  en d , it  m a y be ob ta in ed  from
Hea th er  Dixon  a t  CBHNP, In gon is h  Bea ch , NS Tel: 902-285-2273 .

Ca m ps ites  s old  a t  CBHNP:Th is  is  a  s ta t is t ic d ra wn  from  CBHNP a n n u a l s ta keh older
report .  At  yea r  en d , it  m a y be ob ta in ed  from  Hea th er  Dixon
a t  CBHNP, In gon is h  Bea ch , NS Tel: 902-285-2273 .

Pr iva te/ Mu n icipa l Ca m ps ites  Sold : In form a t ion  a t  a  cou n ty level is  on ly a va ila b le
by s pecia l requ es t  to Ka ren  McNu tt , NS
Tou ris m  & Cu ltu re, Tel: 902-424-6355 , e-
m a il: m cn u t tk@gov.n s .ca . 

Ca m ps ite Occu pa n cy Ra te: In form a t ion  a t  a  cou n ty level is  on ly a va ila b le by
s pecia l requ es t  to Ka ren  McNu tt , NS Tou ris m  &
Cu ltu re, Tel: 902-424-6355 , e-m a il:
m cn u t tk@gov.n s .ca . 

Tota l Ava ila b le Ca m ps ite Nigh ts : Ca lcu la ted
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Tota l Ava ila b le Sites : Ca lcu la ted .

Vis itor  Origin  - CBHNP: Th is  is  a  s ta t is t ic d ra wn  from  CBHNP a n n u a l s ta keh older
report .  At  yea r  en d , it  m a y be ob ta in ed  from  Hea th er  Dixon
a t  CBHNP, In gon is h  Bea ch , NS Tel: 902-285-2273 .

Avera ge “Ch a n ge from  Previou s  Yea r”: Ca lcu la ted  field .

Estimated Visitors

Vis itors  ba s ed  on  Sta t is t ics  
Ca n a da  1999  Ben ch m a rk : Ca lcu la ted  field .

Vis itor  Tra ffic Cou n t : Tra ffic cou n t  da ta  is  a va ila b le from  Th e Nova  Scot ia
Depa rtm en t  of Tra n s porta t ion .  Mr. Les ter  Ha n ley is
Su pervis or  of Tra ffic An a lys is , loca ted  a t  Pu rdy’s  Wh a rf in
Ha lifa x.  Tel: 902-424-7909  Fa x: 902-424-0571  E-m a il:
h a n leyle@gov.n s .ca  . Th ey a re a b le to p la ce tem pora ry
cou n ters  on  a n y roa d  in  Nova  Scot ia  to p rovide t ra ffic
cou n ts  on  a n  a n n u a l ba s is .  Th e cos t  is  $200  per  roa d .  For
a n  a dd it ion a l $50  th ey ca n  p rovide b rea kdown  by veh icle
type.  It  is  recom m en ded  th a t  a ll of th os e a rea s  n ot  s erved
by perm a n en t  cou n ters  be form u la ted  in to a n  a n n u a l
cou n t in g p rogra m .  Cos t  for  s u ch  a  p rogra m  wou ld  be $800
for  Victor ia  Cou n ty a n d  $600  for  In vern es s  Cou n ty.

Avera ge Vis itor  Veh icles : Ca lcu la ted  field

Ferry Tra ffic Da ta : Ava ila b le from  Lin da  Sleep , Depa r tm en t  of Tra n s porta t ion ,
Fin a n cia l Bra n ch , Ha lifa x.  Tel: 902-424-4259  Fa x: 902-
425-3994 .

Avera ge Pa r ty Size: As  reported  in  th e m os t  recen t  Nova  Scot ia  Vis itor  Exit  S tu dy,
a cros s  a ll veh icles .  Con ta ct  Ka ren  McNu tt , a t  Nova  Scot ia
Tou ris m  & Cu ltu re, Tel: 902-424-6355 , e-m a il:
m cn u t tk@gov.n s .ca . 

Nu m ber  of Vis itors : Ca lcu la ted  field .

Nu m ber  of Pa r t ies : Ca lcu la ted  field

Es t im a ted  Vis itors  Arou n d  Ca bot  Tra il: Extra pola ted  from  Tra ffic Da ta .

Tourism Revenue Estimates

Avera ge Expen d itu re per  vis itor : Th is  figu re is  com bin ed  from  Sta t is t ics  Ca n a da
Ca n a d ia n  Tra vel Su rvey a n d  In tern a t ion a l Tra vel
Su rveys  for  1999 .  Th e figu re rep res en ts
expen d itu res  a cros s  th e en t ire Is la n d  to en s u re th a t
it  will be pos s ib le to u pda te in  fu tu re ed it ion s  of th e
ben ch m a rk .  Upda te in form a t ion  a va ila b le from  Ma rc
Mela n s on , Accou n t  Execu t ive, S ta t is t ics  Ca n a da ,
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Ha lifa x Region a l Office, Tel: 902-426-6278 , Fa x: 902-
426-9538  e-m a il: m a rc.m ela n s on @s ta tca n .ca

Avera ge Expen d itu re per  pa r ty: Ca lcu la ted  Field

Es t im a ted  Tota l Tou ris m  Reven u es  (A): Ca lcu la ted  Field .

Es t im a ted  Tota l Tou ris m  Reven u e (B): Ca lcu la ted  Field .

Avera ge Tota l Es t im a ted  Tou ris m  Reven u e: Ca lcu la ted  Field .

Es t im a ted  m u lt ip lier / Im pa ct  
on  loca l in com e: Ca lcu la ted  Field .
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Information Checklist

7 Contact Information Timing

Ka ren  McNu tt , 
NS Tou ris m
Tel: 902-424-6355
Fa x: 902-424-0629
m cn u t tk@gov.n s .ca

Fixed  Room  Occu pa n cy Mon th ly/ An n u a lly

Ca m pgrou n d  Occu pa n cy Mon th ly/ An n u a lly

NS Vis itor  Tra ffic An n u a lly

Avera ge Pa r ty Size Bi-a n n u a lly

Hea th er  Dixon
CBHNP
Tel: 902-285-2273

CBHNP Sta keh older  Report An n u a lly

Actu a l Vis itor  Nu m bers An n u a lly

Ma rc Mela n s on
Sta ts  Ca n
Tel:  902-426-6278

Ca pe Breton  Is la n d  Vis itor
Expen d itu re

Bi-a n n u a lly

Les ter  Ha n ley
Dep t  of Tra n s porta t ion
Tel: 902-424-7909

Tra ffic Da ta An n u a lly

Lin da  Sleep
Dep t . of Tra n s porta t ion
Tel: 902-424-4259

Ferry Tra ffic Da ta An n u a lly

Tom  Wils on /
J oh n  Cot ton

Mu n icipa l Ta x In form a t ion An n u a lly
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Festival/Event Evaluation

This worksheet requires some key pieces of information.  Please use this guide to fill in the blanks and
complete the evaluation.

Ï How many overnight stays did visitors to this event have?             
Ð How many visitors were present (include delegates, family and travelling companions)?            
Ñ Number of attendees from outside the local community (at least 89 kms)? _______
Ò & Ó Identify the number of visitors who are from out of town and require overnight accommodation
and the number who are local. 
Ô Identify the proportion of guests that stayed in hotels as compared to those who stayed in homes. 
         % in hotels,           % in homes.   Note: Typical visitors to Cape Breton Island breakout as follows:
63% in hotels, 37% in homes.
Õ Estimate the number of local host homes. Average is 2.5 - 3.2 per host home.
Ö Estimate the average expenditure per person on the local event per day.  Some examples are as
follows:  
$11 Apple Blossom, $14 Atlantic Winter Fair, $20 Moosehead Grand Prix,  $31 Centre Bras d’Or
Festival, $39 Halifax Buskers Festival, $40 Wooden Boat Festival, $41 Antigonish Highland Games

Festival/Event: Dates:

Contact: Ï  Number visitor nights festival runs:

Phone:                                 Fax: Ð  Total visitors/attendance:

Weather conditions during festival Ñ Number from outside the community (at least 80 kms)

Was the weather a positive, neutral or negative factor

this year?

Did festival revenues increase or decrease this year?       

What was the % increase or decrease?   

Comments:

Over night Visitors: 

Ò  Total off-Island attendees: Avg. Expenditure

Ô            % in Hotel X Ò  =                   X Ï =                                    Ù X $230 $

Ô           % in Homes X Ò  =                   X Ï =                                   Ù X $207 $

Õ  Number of Host Homes =                                                                 Ù X $216 $

 Day Visitors:  Local Visitors/Delegates

 Ó Total Local attendees:                                            

Ù

 X  Ö                     $

Total $


